QD

CADEAU KALENDER

ELKE DAG EEN VERRASSING

QD

CADEAUMAAND




BEST USE OF INTERACTIVE

McDonald’s
The Gift Month




MARKET DYNAMICS



MARKET DYNAMICS



McDONALD’S WANTS TO STAND OUT FROM THE CROWD

I & MAXIMIZE BRAND LOYALTY
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HIGH ENGAGEMENT WILL LEAD TO
CONTINUOUS TRAFFIC IN STORE
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Media Objectives



RECRUIT A BROAD & STRONG APP USER BASE
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GRAB ATTENTION & INTEREST FROM TARGET
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GENERATE HIGH LEVEL OF ENGAGEMENT
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WHAT IS BETTER THAN RECEIVINCJA
 GIFT?...

....RECEIVING A'GIFT EVERY DAY !



LE MOIS DES CADEAUX
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